
Target and Performance

Long term target by 2030: 

FOOD SECURITY & ACCESS TO NUTRITION

150,000 youth and individuals gain access to safe and nutritious food.

2025 Target:

At least 90,000 people gain access to safe and nutritious food.

100%
309,260 people get access to safe and nutritious food.

296,952 people get donated food.

12,308 members of Community Kitchen

of target

2025 Performance:

(2030 Target)

150,000 people
(2028 Target) 

90,000 people

2025 Performance: 309,260 people
Base year: 2020



"Donate Food and Water during Natural Disaster & Crisis“

The Company is committed to standing alongside communities especially in times of crisis. In 2025, in response to a 
natural disaster, an earthquake, the Company extended support to those affected—including local residents, officials, 
and rescue teams. Essential supplies such as clean drinking water, food, and other necessities were delivered to 
impacted individuals and first responders in both Thailand and Myanmar.



Providing Drinking Water to Travellers During Songkran Festival

In collaboration with the Department of Highways and local authorities, the Company established 50 roadside service 
points during the Songkran Festival to support travellers. These stations offered drinking water, cooling towels, ice 
cream, and waterproof pouches to help road users refresh, cool down, and reduce travel fatigue. The service points 
were located along key inbound and outbound routes from Bangkok—including provinces such as Ayutthaya, Saraburi, 
Chainat, Prachinburi, Kanchanaburi, and Nakhon Ratchasima—areas with high traffic volumes during the long holiday as 
people returned to their hometowns or travelled for leisure.



"Food Surplus Donation - Food Waste Reduction Program“

To promote better health and increase access to safe food and clean water for Thai communities, 350 stores 
participated in a food donation initiative. Surplus food, totalling over 36 tons, were distributed to sanitation workers 
under the Bangkok Metropolitan Administration across all 50 districts of Bangkok. Bangkok metropolitan’s workers 
were able to collect the food from our stores within their designated work areas. This initiative not only helps reduce 
the cost of living for workers but also ensures surplus resources are used meaningfully—supporting food security 
and reducing waste.



"Fresh Food Community Kitchen“

To expand people’s accessibility to fresh food from local grocery stores. The Company has continuously developed 
low-carbon refrigerators, frozen fresh food with proper sizing to prevent food waste also affordable, and variable 
protein sources including plant-based meat for the community.

2025 Result:

• 30,619 groceries participated in the program.

• Accumulated as 12,308 groceries.


